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Direct selling
sector begdins
KYC based on
Aadhaar

MUMBAI, 4 NOVEMEBER

India's growing direct selling
industryhas initiated Aadhaar-
based "KnowYour Customer’
(KYC) processforbettercon-
trol and compliance with
norms. Regulated sectors
suchas banking, insurance,
telecom and exchange indus-
tryplayers (broker/sub-bro-
kers and their clients) were
among thefirsttointroduce
Adhaar-based 'e-KYC'tomeet
the stringent norms of their
respective regulators.

Joining the bandwagon
isnow thedirect selling indus-
try, which falls under the
purviewof the ministry of con-
sumer affairs (MCA). It is
switchingto Aadhaar-based
e-KYCforits vast network of
independent representatives
(IRs). Direct Selling is aheav-
ily-employment generating
industry. Currently, an esti-
mated 50 lakh people are
engaged in India by thissec-
tor.Thisnumberisexpected
toincrease to 1.8 crore by 2025,
asper a HCCI-KPMGreport.

The direct selling com-
panies have stepped up their
efforts tohave KYCfor all their
IRs, particularly since the
issuance of Model Direct
Selling Guidelines by the
MCAlastyear. Recently, com-
panies like 4Life and QNET
announced that they have ini-
tiated Aadhaar-card based
e-KYC process.

“Adoption of global best
practices will lead to resolu-
tion of challenges for the
Indiandirectselling players.

“Aadhaar-based KYC is
afoolproofand mostreliable
method for identityverifica-
tion. We have initiated
Aadhaar-based verification for
all representatives
associated with us,” said Mr
Trevor Kuna, Global CEO of
QNET. L)l
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